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A GLOBAL VALUE EXCHANGE SYSTEM A ND METHOD 

FIELD OF THE INVENTION 

The present invention relates to a global value exchange system and method for 
use. More particularly, it relates to utilizing a computerized system in conjunction with an 
encoded card wherein ail or a portion of the redeemed value of a manufacturers' or 
retailers' discount is electronically transferred to the participating card members' 
designated charitable organization through an automatic funds transfer means. This value 
exchange invention provides timely, accurate, paperless information flow between the 
manufacturing line and the checkout counter with minimum degradation and interruption 
both within and between trading partners. This one-count processing facilitates increased 
efficiency of coupon promotions while at the same time provides a gift to the 
cardmember's charity of choice. In addition, the invention provides extensive data 
analysis (reporting process) through on-line information tools. This invention's database 
technology provides superior quality of promotional processing. 

BACKGROUND AND DESCR IPTION OF PRIOR ART 

For many years, manufacturers and retailers adopted the advertising and 
.promotional strategy of using cents-off coupons. ThesefamHiar coupons are distributed to 
consumers through newspapers, direct mailings and other similar means. This strategy 
enjoyed steady growth for many years. It helped manufacturers gain better acceptance of 
new products and maintained loyalty of consumers to existing products. In 1996, about 
268.5 billion coupons were issued, of which 5.3 billion coupons were redeemed. Although 
this figure represents a redemption rate of only 1.97%, the value of the coupons 
redeemed was over $3.6 billion. 
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Since 1992, however, there has been a decline in coupon usage. Inconvenience is 
the key reason consumers cite for the decline. The consumer must review the coupons, 
10 se|ect ones desired, manually cut out the selected coupons, and sort the coupons to 

be redeemed. In the final step, the consumer must present the coupon or coupons for 
5 redemption at the retail store. Thereafter, retailers must incur additional labor costs to 
15 co nect, consolidate, report and send the redeemed coupons to the respective 

manufacturers for the redemption rebates. Furthermore, manufacturers must incur labor 
costs and time to validate the coupons to insure the accuracy and value and make 
20 payments to retailers. In today's electronic society, this strategy is outmoded, expensive 

io and very inefficient This antiquated approach also misses the most important component 
- that is relevant consumer information. So the larger problem becomes the need to 
25 employ computer technology to monitor consumer purchases and reward shoppers as a 

means to influence behavior targeted to individual members of large groups of 
consumers. Until this invention, the problem has remained unsolved. 
30 l5 Today, manufacturers and retailers are investing resources in information 

technology. Electronic systems such as, point of sale, store management, inventory 
management merchandising and financial accounting systems provide competitive 
35 advantages including lower costs and expediency. Despite investing tremendous amounts 

— of resources in information technology, ma^ufadurers_and retaitere^ave not been able to 

20 optimize their investments. This is due to the fact that, once again, the missing component 
is relevant consumer information. 

Infomediaries are defined as businesses that develop detailed consumer profiles 
for use by selected third-party vendors. The infomediary companies have attempted to 
find a solution for this missing component. Retailers, for example, are issuing loyalty 
25 cards not only to enhance customer loyalty, but also to capture consumer information. 
But this, too, is limited, as most Infomediaries are vendor oriented. In other words, they 
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focus on serving the needs of manufacturers and retailers only. Once again, the missing 
component is relevant consumer information based upon meaningful population 
experiences. 

In a separate, yet very much related problem, charitable organizations need a 
5 means to capture donations through an automatic funds transfer. The inventor of this 
15 patent realized that charitable organizations (such as, for example, churches) and/or 

membership-based organizations (such as, for example, credit unions) have large 
numbers of consumer members forming their constituency. However, few attempts have 
20 been made to address this problem for charitable or membership-based organizations. No 

10 attempts have been made to tap into utilizing these group members as a purchasing 
power base. Certainly, no attempts have done so by linking for-profit organizations with 
not-for-profit organizations. 

By developing a means to associate with the members of the organization for the 
benefit of the charity, it becomes possible to uniquely address the needs of all entities (the 
,5 retailer, the manufacturer, the consumer and the charity). Until the novel invention 
disclosed in this patent, none of the prior art attempts have developed a successful way of 
bringing together value added services, information exchange and funds transfer for the 
benefit of manufacturers, retailers, consumers, and charities, alike. 

.Patent .5,621 ,640, issued to Burke in 1997 sets forth an automatic donation system 
20 wherein a consumer exceeds the price of a purchase at the cash register and the 
overpayment is then directed to a denominated organization. While this patent attempts 
to encourage contributions, there is no incentive to direct purchasing patterns. 
Furthermore, this patent requires an affirmative act on the part of a consumer. That is, the 
consumer must cognitively overpay his or her bill, and then denominate what percentage 
25 of the overpayment is to be contributed to the charitable organization. The Burke patent 
requires additional out-of-pocket payments by the consumer to practice the invention. 
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Cleatiy, this is not a system that provides a seamless transaction between for-profit and a 
not-for-profit organizations. 

Another patent, Patent 5,471 ,669. issued to Udman in 1995 discloses an invention 
wherein existing coupon redemption procedures are utilized to establish a savings 
5 account for educational purposes. Again, this patent is deficient over the present 
15 invention in that it does nothing to encourage a union between for-profit manufacturers 

and donative giving to charities by consumers. According to the invention as set forth in 
the Udman patent, a purchaser opens an account for educational saving purposes and is 
issued a card or cards identifying that as a savings account. When the consumer 
10 purchases a product using traditional paper coupons, the account identification card is 
read and the coupon information is translated to a bank communication system. Ttie 
store is required at that point to transfer the funds from the store's account to the 
purchaser's educational savings account. There is no charitable component to this 
invention. There is no means for directing large groups of purchasers to purchase a 
is particular product or patronize a particular retail establishment Nor is there any Global 
CouponCard™ component that coutd function as a coupon card, scrip card, debit card or 
credit card. 

Patent 5.056.019 issued to Schultz. et al in 1991 describes an invention that 

resides-in.a marketing.prpgram_for rewarding specific purchase behavior and increasing 

20 consumer brand loyalty for manufacturers who participate in the program. In this 
invention, manufacturers are solicited to provide incentive rewards for purchases. 
Furthermore, a consumer identification means is set forth in this patent as well as a 
program management computer system that identifies the computer purchase information 
and provides a periodic summary of such activity. However, this patent too, is deficient in 
25 that it provides no bridge between for-profit and not-for-profit organizations. The invention 
provides no means for directing large groups of purchasers to purchase a particular 
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product or patronize a particular retail establishment In addition, invention fails to 
address the subject of charitable contributions. 

Patent 5,380,991 by Valencia is very limited in its description of a paperless 
coupon redemption system and method. Like the others, this invention fails to the 
5 address the subject of charitable giving. Furthermore, the Valencia patent cannot track 
15 consumer behavior or report market trends in large populations since there is no link to 

membership-based organizations. 

The present invention addresses these needs by detailing a system and method 
wherein an infomediary (a processing company, referred to throughout this patent as the 
io value exchange company) provides a valuable service and exchange of information and 
funds between the manufacturer, the retailer and the consumer for the benefit of a 
denominated charity. It does so by utilizing one-count processing to facilitate increased 
efficiency of coupon promotions. The value exchange company is consumer-based and 
affinity-driven. It facilitates charitable donations by providing value-added services for all 
15 entities within the goods and services distribution chain. It helps the consumer member of 
membership-based organizations decide what to buy, where to buy, and when to buy a 
particular product or service. 

In solving the long-standing need of the above set forth problems, this invention 

provides a consumer-oriented infom Furthermore, this novel invention involves five 

20 groups of participants or entities; (1) a value exchange (VX), processing company 
(infomediary), (2) a charitable or membership-based organization denominating a charity, 
(3) consumer members of a membership-based organization, (4) manufacturers, and (5) 
retailers. 
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SUMMARY OF THE INVENTION 

It is the objective of the present invention to provide a unique system of value 
10 exchange among consumer members of membership-based organizations, charitable 

organizations, manufacturers, retailers and a value exchange company. It overcomes the 
5 foregoing deficiencies in the existing marketing and coupon redemption programs. It 
bridges for-profit and not-for-profit organizations facilitating cause-related marketing. 

An important aspect of the invention includes facilitating transactions through the 
use of electronic marketing. Electronic marketing is defined as the use of in-store 
marketing tools (such as, for example, logo identification on products, "shelf talkers - , etc.) 
10 that employ computer technology to monitor consumer purchase behavior and reward 
shoppers as a means to influence behavior. 

The novel invention discloses a system wherein a value exchange company 
provides a unique card program for members of membership-based and/or charitable 
organizations. A value exchange company will issue computer readable cards known 
15 throughout this patent as a Global CouponCard ™ (The name of the card is for 
identification purposes only and is not construed to be a limitation of the patent in any 
sense.) The card will be issued to members of charitable organizations or membership- 
based organizations seeking to support a charity. Typically the card will be issued in 

~ - some-form- of a -membership acquisition^ program. ^ card will be 

20 electronically linked to participating major manufacturer coupon promotions, offers and 
discounts such as the type that are otherwise generally available in paper form to the 
public through mailings and local newspaper advertisements. Furthermore, the Global 
CouponCard™ eliminates the need for a physical coupon and the additional costs to all 
persons and entities associated therewith. It creates a coupon-less system for making 
25 retail purchases that are subject to the participating manufacturers' special member 
promotions or coupon promotions. 
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When the consumer member presents his or her Global CouponCard™ at 
participating retail outlets, participating manufacturers, distributors, sponsors and/or 
providers of goods and services will issue purchase discounts at the point of sale (POS) to 
the cardholder. The Global CouponCartf™ directs the system to contribute the pre- 
5 determined amount (from zero to 100 percent) of the purchase discount to the member's 
chosen charity in the form of a tax-deductible donation. 

The value exchange company will electronically track the card members* usage 
and will establish separate accounts to enable each card member to receive the various 
coupon benefits being offered under the program. 
io As an example, not to be inferred in any way to be limiting in scope, if a member 

elects, two-thirds (2/3s) of the face coupon benefit will be directly credited to the card 
member at the time of the retail purchase and will immediately reduce the purchase price 
at the point of sale (POS). The remaining one-third (1/3), as in this example, of the 
coupon benefit (the rebate) will not be credited to the card holder at the point of sale 
15 (POS) by the retail merchant, but will be accounted for by the retail merchant and the 
value exchange company. The rebate will be electronically tracked through the 
merchant's computerized tracking system or point of sale (POS) system. The rebate is 
the sum that will be subject to the charitable deduction. The rebate under the program 
may fronf time to" time change,- thereby increasing_or decreasing the avaHable charitable 
20 deduction. However, the concept of how the program works will remain the same. 

The card member will have on file with the value exchange company an 
assignment or pledge in the form of an election to either (I) have the manufacturer's 
rebate obligation and all rebate proceeds pledged, assigned and delivered to an 
organization qualified to receive tax deductible charitable contributions under Internal 
25 Revenue Code section 170(c) ("charitable organization"), that will thereafter be payable to 
the charitable organization on a periodic basis, or (2) paid directly to the card member, 
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less reduction for applicable administration and transaction costs charged by the value 
exchange company to account for and issue checks. 

The value exchange company will negotiate agreements with product 
manufacturers who issue advertising and promotional coupons for their products, to 
5 electronically link those promotional coupons to the Global CouponCard™ resulting in a 
coupon-less or paper-less coupon. Participating retailers will be able to track Global 
CouponCard™ usage through their point of sale (POS) computer system. A card member 
may also present a printed manufacturer's printed coupon in accordance with the terms. 
The features and benefits of the invention vary with each of the five entities: 
10 1 . for the member, it is the objective of the invention to provide a convenient and 
efficient way to save money, track spending, provide charitable donations and 
to receive detailed reports of these activities via the Internet or in periodic 
printouts for tax purposes. Consumers obtain the benefits of receiving 
discounts on their purchases without the need to undergo the painstaking 
15 process of acquiring, sorting and presenting coupons for redemption. In 
addition, the member group purchasing power means better pricing and 
improved quality of goods and services. Furthermore, members holding the 
Global CouponCard™ now have market power to influence corporations so 
that the beliefs and values the members_support are i aligned with the business 

20 agenda. 

2. For charities, the system provides a means for cost-effective, efficient and 
practical fund raising. The charity gains incremental revenue streams to 
support the programs of the charitable organizations 1 worthy causes. The 
system provides a means to give a gift to a denominated charity through an 

25 automatic fund transfer. 
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3. For the manufacturer, the invention provides a means to gain brand preference, 
maintain customer loyalty, promote consumer goodwill and receive detailed 
reports. The system provides consumer driven promotions without 

surrendering control, gaining flexibility, and maintaining positive trade 
5 relationships. The data captured allows manufacturers to anticipate and 

15 forecast consumer demands including changing tastes in the marketplace and 

preferences. Furthermore, it provides a means for proactive corporate 
decisions concerning public policies that support the values and aspirations of 
the member groups. 

4. For retailers, it attracts new customers, maintains existing customer loyalty and 

generates reports of member purchase transactions for targeted promotions. 
25 5. Both manufacturers and retailers gain incremental sales revenues, better stock 

turns and inventory information, valuable supply-chain efficiencies, and 
eliminate the need to incur substantial costs related to coupon redemption 
processing. It provides one-count processing and facilitates increased 
efficiency of coupon promotions. Furthermore, it provides timely, accurate, 
paperless information flow between the manufacturing line and the checkout 
counter with minimum degradation and interruption within and between trading 
partners^ The invention will assist in the elimination of fraudulent transactions 
20 in relation to coupon redemption. 

6. For the value exchange company, the invention tracks, manages, sorts and 
reports customized relevant data to each entity. The Global CouponCard™ 
functions as a powerful marketing promotional tool. It may function as a 
coupon card, scrip card, debit card and/or credit card. The invention provides 
extensive data analysis (reporting processing) through on-line information 
tools. This invention's database technology provides superior quality of 
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promotional processing. The system provides a seamless transfer of funds 

from and to identified accounts. 
With these and other objectives, the advantages and features of the invention will 
become apparent The invention may be more clearly understood by reference to the 
following detailed description of the invention, the claims, and the drawings attached 
hereto. 

RR1EF DESCRIPTION OF TH E DRAWIMGS 

FIG. 1 is a diagram depicting the value exchange information flow of this invention. 

FIG. 2, consisting of 2 pages, is a block diagram providing an overview of the 
value exchange process. 

FIG. 3, consisting of 2 pages, is a block diagram depicting the consumer Global 
CouponCard™ acquisition component expanded from FIG 2, Block 210. 

FIG. 4 is a block diagram depicting the manufacturer discount and processing 
component expanded from FIG. 2, Block 200. 

FIG. 5. consisting of 2 pages, is a block diagram depicting the retailer point of sale 
(POS) pricing, transaction and discount processing component as expanded from FIG. 2, 
Block 220. 

F IG. 6, consisting of 2_pages, is a block diagram depicting the retailer transmission 

of data to the value exchange company expanded from FIG. 2, Block 240. 

FIG. 7, on 2 pages, is a block diagram depicting the value exchange company 
receiving, consolidating and distributing the transaction data from the retailer to the 
various entities expanded from FIG. 2, Block 250. 
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HPTAII FD DESCRIPTION OF THE E MBODIMENTS 

The present invention relates to a global value exchange system. More 
particularly, it relates to utilizing a computerized system in conjunction with an encoded 
card wherein all or a portion of the redeemed value of a manufacturers* or retailers' 
5 discount is electronically transferred to the participating card members' designated 
charitable organization through an automatic funds transfer means. 

In the following detailed description of the preferred embodiment, reference is 
made to the accompanying drawings, which form a part thereof, and in which is shown by 
way of illustration specific embodiments in which the invention may be practiced. These 
io embodiments are described in sufficient detail to enable those skilled in the art to practice 
the invention, and it is to be understood that other embodiments may be utilized and that 
structural changes may be made without departing from the spirit and scope of the 
present invention. The following detailed description is, therefore, not to be taken in a 
limiting sense. 

15 Referring to FIG. 1, the invention is a global value exchange system for a value 

exchange company (160) which includes a central computer operating system (616, 163) 
and database storage (162, 164, 165) capable of two-way communication through an 
information bus (150) and web server (170). The two-way communication provides a 

- means to send and.receiye charity information (100), Global ^ CotiponCard™ member*'^ 

20 profiles of membership-based organizations (110). special manufacturers' promotional 
discount information (120), and the retail point of sale (136) (POS) transactions by Global 
CouponCard™ members to and from the value exchange company (160). The retail 
transaction information is collected from one or a plurality of computerized POS scanners 
(136) at the retail store's (130) checkout. The retail transaction information is transmitted 
25 from the POS (136) to the in-store computer system (138) within the retail store (130) to 
the value exchange company (160). Usually, but not necessarily, the transmission is 

n 
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through a retailer corporate computer system (142) and a value exchange communication 
server (144) both of which may be located at the retailer's corporate office (140). The 
information sent is collected, processed and stored in the value exchange data base 
(162). Reports of relevant information are presented to each entity in electronic, magnetic 
5 and/or traditional (such as, paper) formats (192, 194, 196, 198). Finally, funds may be 
15 transferred to and from various accounts of each entity for the goods and services 

provided by and to each entity (170). In an alternative embodiment of the invention, a pin 
pad (FIG. 1, step 135) is connected to the POS scanner (136) and allows the Global 
CouponCaro™ to operate as either a coupon card, script card, a debit card or a credit 
10 card according to the desire of the consumer member user. 

The central computer through which all of the information is exchanged is housed 
at the location of the value exchange company (160) with remote communications links to 
the various entities denominated above. The communications are generally over public or 
private networks using various communications components, which are well known in the 
15 art. 

The charity organization will always be a non-for-profit organization for tax 
purposes. The membership-based organization may or may not be a not-for-profit 
company. A membership-based organization may denominate a particular charity to be 
- the recipient of its charitable campaign drive^but^nevertheless, the end recipient of all, 
20 none or part of the purchase discount will ultimately be a not-for-profit organization. The 
consumer member denominates a charity and the percentage (from zero to one hundred 
percent) of the purchase discount the member desires to have donated to the charity 
chosen. In addition, manufacturers and/or retailers could have the option of sponsoring a 
program as well. The system is designed with flexibility in mind to provide a means for 
25 entities within the goods and services distribution chain to provide donative opportunities 
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5 

to charitable organizations through the purchase by cardhoiding consumer members of 
the manufacturers' or retailers' goods and services. 
10 Referring to FIG. 2, there is illustrated a btock diagram overview showing the value 

exchange process flow. The value exchange company enters into agreements with 
5 manufacturers (200) to provide redemption discounts for consumers having the value 
exchange Global CouponCard.™ The value exchange company enters into agreements 
with retailers (201) to provide outlets for acceptance of the Global CouponCard™. The 
validated charity or membership-based organization (205) assists the value exchange 
company to acquire card members. The value exchange company assists the charity or 
10 membership-based organization in issuing an encoded Global CouponCard™ to the 
participating consumer members. This is usually done by the charity or membership- 
based organization working with its members through a membership drive, acquisition 
program or other means to procure the signing-up of the member to the denominated 
charitable organization for the value-exchange program. The member will pre-determine 
15 which charity and what percentage, if any. of the purchase discount may go to the chosen 
charity. 

As a part of the membership acquisition program, the consumer member acquires 
the Global CouponCard™ (21 0). 

- "The Global CouponCard™ member, purchases ^gpods_and_servjces from a 

20 participating retail establishment, and presents the Global CouponCard™ to the retailer at 
the point of sale (215). To assist the member is selecting participating products, such 
goods may have a Global CouponCard™ logo (or other identifying mark) upon the 
package or displayed on the shelf. The Global CouponCard™ is read at the point of sale 
(220) verifying that this consumer is eligible for the additional special member discounts. 
25 The point of sale (POS) displays the list price (230) and then searches for the 

50 promotional pricing within a price look-up table. The price look-up table contains within it 
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the pre-established manufacturers/retailer discounts. The POS or a related application 
system will perform the calculations as predetermined under the agreement (205) and 
determine what, if any, portion of the purchase discount is allocated to the charity and 
what, if any, portion of the purchase discount is allocated to the member. The portion 
5 being kept in the register at the point of sale is equivalent to the charitable amount and is 
equal to the amount to be donated by the consumer. 

In the event the full amount of the transaction is scrip, the retailer must pay the 
percentage to the charity through the value exchange company. The point of sale (POS) 
clerk will query the cardholder as to whether or not this is to be a scrip purchase (232). If 
10 the transaction is designated a scrip transaction, the retailer will pay the required 
percentage to the charity through the value exchange company. At this point, the 
consumer has the option to scrip the full amount to charity (233). 

The retailer transmits (240) the entire member transaction information to the value 
exchange company (242). The transaction information is processed (243) at the value 
15 exchange company to sort scrip and coupon purchases. 

If there is a purchase associated with a denominated discount, the value exchange 
company computes and consolidates the discount information (250) and presents the 
information to the manufacturer (260). The manufacturer then pays the value exchange 
- - company!sjnvoice_(265). The proceeds are distributed by the valueexchange company 
20 (270) to the charity (275) and to the retailer (280) according to the allocation percentages 
denominated by the consumer member (205) during the membership promotion with the 
charity. 

If it is a scrip transaction (244), the value exchange system consolidates and 
computes (245) the scrip amount. The scrip information is presented from the value 
25 exchange company to the retailer (246). The retailer pays (247) the value exchange 
company and the value exchange company pays the charity (248). 
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FIG. 3 t which is complete on two pages, is a continuation from Block 205 of FIG. 2. 
The block diagram in FIG. 3 sets forth the process wherein a consumer becomes a Global 
CouponCard™ member. The value exchange company works with the charitable 
organization or membership-based organization and provides membership form 
5 applications (305) to the organization. The charity or membership-based organization 
promotes the Global CouponCard™ to its members (310). The member completes the 
application (315) and returns it to the charity (320) wherein the charity worker verifies the 
completeness and accuracy of the application (325). if the application is complete, a 
Global CouponCard™ is issued to the member (335). If the application is not complete, 
10 the application is returned to the member for completion (330). The completed application 
form is sent to the value exchange company (340). The value exchange company inputs 
the card application form (345). The input operator enters the information from the 
application forms through a standard input device, such as for instance, a data entry 
terminal or scanner. The information is checked for correctness. If the information is not 
15 correct (355), the input operator will make the necessary corrections to the previously 
entered data from the information in the card application form (360). When all the 
information is correct, the data is moved to a temporary card member file (365). At this 
point, the value exchange company runs a validity test (370) on the temporary card 
member file.- If-the -validity test finds no_ errors (375), the data is moved to the card 
20 member file (390). If errors are found during the validity test, the errors will be reviewed 
(380). The value exchange operator will correct the errors (385). When all is correct, the 
data is moved to the card member file (390). 

FIG. 4 sets out the component of the system that deals with the manufacturer. 
This is a continuation from Figure 2 at Block 200. The value exchange company enters 
25 into a relationship with a manufacturer or manufacturers (405). The manufacturer sends 
the product discount information to the value exchange company (410). The value 
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exchange company stores the product discount data in the manufacturer's promotional file 
(415). The data is sorted for each destination by store, region, chain or any combination 
thereof (420). The value exchange company sends or transmits the product discount data 
to the participating retailers (422) as designated in the sorted fashion per step 420. The 
5 participating retailer verifies the data received (424). At this step, there is a query to 
,5 ascertain that the retailer has received the transmission of data (426). If the answer is 

"no ■ the value exchange company will re-transmit product discount data to the retailer 
(428). If the answer is -yes", the store computer updates the POS systems with the new 
20 discounts (430). There are numerous ways that verification can be received. Once the 

10 store updates the POS discounts, an output display may reflect the Global CouponCard™ 
discount throughout the retail outlet (431). The verification may either be received by a 
paper confirmation, by an electronic confirmation or by an oral confirmation of receipt It is 
not relevant to the invention the means by which the discount data information is received 
by the retailer, but rather the fact that there is a means to verify receipt by the retailer. The 
15 discounts are activated when the consumer member uses the member Global 
CouponCard™ at the POS (435). 

FIG. 5. which is complete on two pages, sets forth the point of sale (POS) pricing 
and discount component of the invention. FIG. 5 is a continuation of Block 230 of FIG. 2. 
~ "The" member's Global CouponCard™ is scanned„at the_poWj>Lsale (505). The POS 
20 system captures the member's identification number from the member's Global 
CouponCard™ (510). At this point, the POS will know the appropriation, if any. of the 
discount to be applied to charity and the portion, if any, which will be applied or subtracted 
from the consumer's total bill (515). The POS system may read the card at any point in 
the checkout process. For each product purchased, a product UPC code is scanned at the 
25 point of sale (520). The system queries the price lookup table (525) for the product pricing 
as found in the POS pricing file (527). Once the last item has been scanned (529), the 
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5 

POS system queries the special pricing file for each item purchased to ascertain if there 
are any applicable the Global CouponCard™ discount amounts (535). If there is a 
10 discount amount, the POS calculates the amount to be allocated for charity (540). The 

charitable donation is subtracted from the manufacturers discount (545). The discount 
5 amount is printed on the register tape and may also be displayed at the cash register 
(550). There is also shown the store running total for the value exchange manufacturer 
discounts and for the charitable donation amount (555). When the last item has been read 
(560), the cash register prints the value exchange discount and donation information on 
the member's receipt showing the amount the consumer has saved and the amount the 
io consumer has given to charity (570). 

In FIG. 6, the retailer transmission of data to the value exchange company is 
depicted. This is a follow-through diagram flow chart of Block 270 of FIG. 2. The point of 
sale data may be moved from the point of sale system to the main store computer at 
specified intervals (605). If applicable, the store computer sends the daily or periodic 
15 transactions to the retailer corporate computer (610). At this point, the Global 
CouponCard™ member transaction data is extracted (615). The Global CouponCard™ 
member information is sent to the value exchange company's communication system that 
may be located at the retaiief s corporate office (620). The Global CouponCard™ member 
~ information "may also-come directly -from the store- computer in certain settings (not 
20 shown). The data is prepared in a format for transmission (625). The value exchange 
company's communication system then sends the transaction to the value exchange 
system (630). The data is received at the value exchange company's system (635). The 
data is transmitted to the retail store file, which updates the old store file with the newly 
received information (640). The value exchange system reviews the information received 
25 to determine whether or not data has been received from all participating stores on the 
pre-determined periodic basis (645). The value exchange company's system queries 
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whether or not all stores have successfully transmitted (650). If the transmission was not 
successful, the value exchange company's system will call the store having information 
missing to determine the status of the information (652). A report is prepared regarding 
the missing store or stores (654). The report is reviewed and the missing store or stores 
5 are contacted (656). If the store transmission is successful (650), the data is converted 
and merged into a temporary (temp) transaction database (658). The temp transaction 
database performs a verification process (659). If all data did not pass the verification 
process (660), the errors are reported (662), reviewed (664) and fixed (666) in the temp 
transaction database. If all data passes the verification process, the information in the 
10 temp transaction database is processed and prepared for accounting (668). The system 
matches the temp transaction data base information against the Global CouponCard™ 
member data base (670). The temp transaction data base records are merged into the 
main transaction data base (672) at which point the temp transaction data base is emptied 
(674) and readied for the next receipt of transaction information from the retail outlets. 
13 FIG. 7, which is complete on two pages, sets forth portion of the invention where 

the value exchange company receives, computes, consolidates, and disseminates the 
discount and the rebate data from the retailer to the various entities involved. FIG. 7 is a 
continuation of Block 242 of FIG. 2. The transaction information is received from the 
participating retailer(s) (705)r The transaction data _is. validated (710). A detailed 
20 transaction record is created for each transaction element (720). The information at step 
720 is imported into the relevant transaction files (725) - the accounts payable files for 
each retailers and charities (727), the Global CouponCard™ member's (consumer) 
transaction file for each participating member (728), the manufacturer's promotion 
transaction file for each manufacturer (729) and the accounts receivable file for each 
25 manufacturer (730). Relevant data may be appended to the appropriate files (735). The 
manufacturer accounts receivable (AR) files store the manufacturer's AR information 

18 



55 



WO 00/20984 



PCT/US98/21306 



(737). The retailer accounts payable (AP) file stores the retailer's AP information (739). 
The charity accounts payable (AP) file stores the charities' AP information. The 
summarized transaction for the member tax deduction file (740), is appended (745), sent 
and stored in the cardmember tax file (747). Accounting records are prepared for 
transmission to the value exchange accounting system (750). The data is sent to the 
accounting system (755). The manufacturer pays the invoice (760), which is verified from 
the accounting system (765). The value exchange company pays the retailer (770) and 
the charity (775) and verifies the payment through the value exchange company's 
accounting system (780). This may or may not be done in conjunction with a payment 
network (FIG. 2, at 170) to and from each entities' accounts. 
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CLAIMS 

What is claimed is: 

1 . A value exchange system providing a charitable donation from one or a plurality of 
manufacturer's discounts on designated products purchased at one or a plurality of 
participating retail establishments to members of membership-based organizations 
including: 

a. a card issued by a value exchange company to participating members of said 
membership-based organization, said card having an embedded code, said code 
denominating said member and said charitable donation allocation; 

b. a list of products to which said manufacturer's discounts are to be applied; 

c. a computer system having a database, said database containing said list of 
designated products, said card member information, said charity information, said 
manufacturer information and said retailer information; 

d. at least one computerized point of sale (POS) terminal within said retail 
establishment, said POS terminal in communication with a store (POS) computer 
system, said POS terminal having a means for scanning and reading said purchased 
product and said card, and; 

e. a means for sending, receiving, processing, sorting, reporting and storing said 
information between said charity, said member, said retailer, said manufacturer arid" 
said value exchange company. 

2. The value exchange system as set forth in claim 1 , wherein the store (POS) computer 
system is in communication with a retailer corporate computer system. 

3. The value exchange system as set forth in daim 2, wherein said retailer corporate 
computer system is in communication with a value exchange communication server. 

4. The value exchange system as set forth in claim 1 , wherein said store (POS) 
computer system is in communication with said value exchange server. 
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5. The value exchange system as set forth in claim 3, wherein said value exchange 
communication server is in communication with said value exchange company. 

6. The value exchange system as set forth in claim 4, wherein said value exchange 
communication server is in communication with said value exchange company. 

5 7. The value exchange system as set forth in claim 1 , said system being in 
communication with a payment network means. 
8. The payment network means as set forth in claim 7, wherein funds may be transferred 
to and from one or a plurality of accounts of each entity - said manufacturer, said 
retailer, said member, said charity and said value exchange company. 

10 9. The value exchange system as setforth in claim 1 having a key pad in communication 
with said POS terminal, said key pad having a means for reading said card of said 
member and providing a means for said member to communicate information to said 
POS system. 

10. The value exchange system of claim 1, wherein said encoded card includes a barcode 
15 and said POS terminal has a means for reading said barcode. 

1 1. The value exchange system of claim 1, wherein said encoded card includes a 
magnetic strip and said POS terminal has a means for reading said magnetic strip. 

12. The value exchange system of claim 1, wherein said encoded card includes a smart 
-- - chip and said POS terminal.has a means for ^ 

20 13. The value exchange system of claim 1 , wherein said encoded card may be used as a 
coupon card. 

14. The value exchange system of claim 1 , wherein said encoded card may be used as a 
scrip card. 

15. The value exchange system of claim 1 . wherein said encoded card may be used as a 
25 debit card. 

16. The value exchange system of claim 1 , wherein said encoded card may be used as a 
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17. The value exchange system of daim 1, having a means to display said product 
10 purchase discounts to said card members. 

1 8. The value exchange system of claim 1 , wherein a logo of said manufacturers and said 
5 retailers offering said charitable discount to said card members may be displayed at 

15 said retail establishment 

19. The value exchange system of claim 1, wherein said logo of said manufacturers and 
said retailers may be displayed upon said members' card. 

20 20. The value exchange system of claim 1 , having an accounting means for determining 

10 the discounted amount and the allocation amount to said charity and said member. 
21 . The value exchange system of claim 1 , having a display means for communicating 
said member's purchase amount, said rebate amount, the apportion of the discount 
amount to be given by said member to charity and the apportion of the discount 
amount to be retained by said member. 
15 22. The value exchange system of claim 1 , having an accounting means including a 

means for communicating said accounting information to said entities based upon the 
transfer of funds. 

23. The value exchange system of claim 1, having an accounting means including a 
means for communicating said accounting information to said entities based upon a 

20 system of invoices and credits. 

24. The value exchange system of claim 1, having a reporting means including a means 
for communication of said reports including spending, savings and contributions to 
charity for each of said entities. 

25. The reporting means as set forth in claim 24, including an electronic format 
25 26. The reporting means as set forth in claim 24, including a magnetic tape format 

27. The reporting means as set forth in claim 24, including a paper format. 
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28. The value exchange system of claim 1 , including a means for verifying the receipt and 
transmission of said charity information. 

29. The value exchange system of claim 1 , further comprising a means for verifying the 
receipt and transmission of said member information. 

5 30. The value exchange system of claim 1 , further comprising a means for verifying the 
receipt and transmission of said manufacturer information. 

31 . The value exchange system of claim 1 , further comprising a means for verifying the 
receipt and transmission of said retailer information. 

32. The value exchange system of claim 1, further comprising a means for verifying the 
10 receipt and transmission of said consumer purchase transaction information. 

33. The value exchange system of claim 1, further comprising a means for verifying the 
receipt and transmission of said accounting information. 

34. The value exchange system of claim 1 , further comprising a means for verifying the 
transmission and receipt of funds. 

15 35. A method for using a value exchange system to benefit charity including the steps of: 

a. obtaining a central computer at a value exchange company, 

b. selecting a charity, 

c. entering charity information in said central computer, 

d. establishing ajnemberor group of members seeking a means to donate to said 

20 charity, 

e. entering said member information in said central computer, 

f. issuing an encoded Global CouponCard™ to said member or members, 

g. identifying one or a plurality of manufacturers to participate in a discount program 
to benefit charity, 

25 h. obtaining a listing of products said manufacturer or manufacturers will provide at a 
discount to said members, 
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i. inputting said manufacturer information and said product discount list in said central 
computer, 

j. identifying one or a plurality of retail establishments to participate in a discount 
program to benefit charity, 

k. inputting said retail information in said central computer, 

I. identifying one or a plurality of computerized retail point of sale (POS) terminals at 
one or a plurality of retail establishments, said retail establishments having a store 
(POS) system, 

m. providing said POS system with said manufacturers product discount information 
for said card member program, 

n. ascertaining that said retail (POS) terminals have a compatible means to read the 
information encoded on said member's card, 
o. scanning the purchased product, 

p. comparing the product purchased by the member with the list of discounted 
products. 

q. obtaining the discounted amount 

r. applying the appropriate portions of the discounted amount to savings and to 
charity, 

s. fransfening the said consumer purchase transaction information to the central 
computer of the value exchange company, 

t wherein the value exchange company processes, sorts, updates, stores, distributes 
and displays the appropriate information to said manufacturer, retailer, charity and 
member. 

36. The method as set forth in claim 34, wherein funds are transferred to and from 
identified accounts of said manufacturer, retailer, charity and member. 
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